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ABOUT US
AT BROLIVEIRA, WE BELIEVE THAT TEAMWORK, COM-
BINED WITH ETHICAL CONDUCT, QUALITY, AND INNO-
VATION, IS THE PATH TOWARDS A MORE RESPONSIBLE 
AND COMPETITIVE FUTURE.

PARTNERS 
Over 35 years dedicated to international road freight transport.

TEAM
A family business built on relationships of trust and closeness.

OPERATION

Specialists in full truckload (FTL) transport, operating 
exclusively with our own fleet and without subcontracting. 

SUSTAINABILITY
Sustainability is the way we manage BROLIVEIRA.

PRESENCE

Facilities in Gondemaria (Ourém) and Souselas (Coimbra), 
operating across Europe.



THE FIGURES THAT REFLECT 
OUR VALUES

TEAM 590 employees with stable 
employment relationships QUALITY 490 of our own fleet trucks, with 

an average age of 3 years

PERFORMANCE 67 million euros in turnover

EXPERIENCE
34

555

64

31

thousand 
transports 
delivered 

thousand 
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transported
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kilometres 
travelled

new active 
clients 



THE STRATEGY

Broliveira’s sustainability strategy rests on three pillars of ac-
tion that guide the way we manage the business and create 
value for our stakeholders.

These pillars translate into concrete commitments and ac-
tions that shaped our performance in 2024–2025 and con-
tinue to guide our journey.

THE SUSTAINABLE DEVELOPMENT GOALS TO 
WHICH OUR STRATEGY CONTRIBUTES MOST 

DIRECTLY

A TRUSTED 
PARTNER

TEAM

PILLARS OF ACTIVITY

A SOURCE OF PRIDE 
FOR OUR TEAM 

To continue making 
Broliveira a company that 
our people are proud to be 
part of — one defined by a 
human-centred approach 
that is attentive to their 
needs, reliable, open to 
growth, and deserving of 
trust through the quality 
of the service it provides.

A TRUSTED 
PARTNER

In the face of current and 
future challenges, to be 
a trusted partner for our 
clients, suppliers, and the 
local community, actively 
contributing to decarbo-
nisation, social well-being, 
and economic prosperity.

THE PILLARS OF 
ACTIVITY 

The pillars that under-
pin our activity reflect 
Broliveira’s commitment 
to ethics, transparency, 
and operational excel-
lence, ensuring that every 
decision and every action 
contributes to a sustaina-
ble future and to the trust 
of our stakeholders.



OUR WAY OF 
ACTING
ETHICS
Responsible and transparent conduct, supported by the Code of Ethi-
cs and Conduct.

VALUE CHAIN
Integration of sustainability criteria into supplier selection and evalua-
tion, and into operations.

PARTNERSHIPS
Long-lasting relationships with clients and suppliers, built on trust and 
high standards.

GOVERNANCE
Management aligned with applicable normative and sustainability fra-
meworks.
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CONSULT THE
CODE OF ETHICS
AND CONDUCT

WE MANAGE ETHICALLY, WITH TRANSPARENCY AND 
RESPONSIBILITY, STRENGTHENING RELATIONSHIPS 
OF TRUST WITH CLIENTS, SUPPLIERS, AND ALL 
OTHER STAKEHOLDERS.



OUR 
PERFORMANCE

THE PEOPLE: OUR 
DRIVING FORCE

THE ENVIRONMENT: 
THE PATH

CLIENTS AND 
SUPPLIERS: THE 
DESTINATION



THE PEOPLE: 
OUR DRIVING FORCE
At Broliveira, we believe that service quality starts with our people.

The company is committed to stable employment relationships, 
prioritising the direct employment of its workforce and continually 
investing in training, safety, and team well-being. 

This approach has enabled the company to build a culture of com-
mitment, expertise, and closeness that sets the organisation apart 
in the international road freight transport sector.

AVERAGE TENURE OF MORE THAN  9 YEARS 

CONTINUOUS TRAINING  IN ROAD SAFETY, ECO-DRIVING, 
ETHICS, MENTAL HEALTH, AND WELL-BEING 

WITH NO USE OF TEMPORARY OR SELF-EMPLOYED WORK-
ERS ACROSS THE ENTIRE OPERATION

GENERAL WORKPLACE ACCIDENT AVERAGE PER 2.000 
HOURS OF ANNUAL WORK: 0,04

2025 HIGHLIGHTS

AT BROLIVEIRA, SERVICE QUALITY STARTS WITH 
OUR PEOPLE: STABLE, VALUED, AND ENGAGED TE-
AMS ARE THE DRIVING FORCE BEHIND THE WAY WE 
WORK.



THE ENVIRONMENT: 
THE PATH
Broliveira’s operations have significant environmental impacts, with greenhou-
se gas emissions (GHG) being the primary contributor to its environmental 
footprint. 

In 2025, the company consolidated the calculation of its carbon footprint, co-
vering Scopes 1, 2, and 3.

2025 CARBON FOOTPRINT [SCOPES 1, 2, AND 3]

SCOPE 1 – DIRECT EMISSIONS (TTW) 8

44.148
Emissions  (tCO2e)

~73%
% of total

SCOPE 2 – ELECTRICITY

84
Emissions  (tCO2e)

<1%
% of total

SCOPE 3 – INDIRECT EMISSIONS (TOTAL)

16.612
Emissions (tCO2e)

~27%
% of total

Scope 3 – Category 3 – Fuels (WTT)9

10.510
Emissions  (tCO2e)

~17%
% of total

Scope 3 – Remaining categories (1, 2, 5, 6, and 7)

6.102
Emissions  (tCO2e)

~10%
% of total

TOTAL (SCOPES 1 + 2 + 3)

60.845
Emissions  (tCO2e)

100%
% of total

2025 HIGHLIGHTS   



3RD LEAN & GREEN STAR

AVERAGE FUEL  CONSUMPTION REDUCTION - 1,4%

Under the Lean & Green programme, Broliveira was recog-
nised with the 3rd Star for achieving a cumulative reduction 
of more than 35 % in greenhouse gas emissions relative to 
the base year.

REDUCING THE IMPACT OF OUR OPERATIONS IS 
AN ONGOING JOURNEY, BUILT ON INNOVATION, 
OPERATIONAL EFFICIENCY, AND FLEET RENEWAL.

GHG EMISSION INTENSITY (GLEC WTW): 0,891 kg CO2e/km



CLIENTS AND SUPPLIERS: 
THE DESTINATION

At Broliveira, performance depends on the quality of the relationships 
we build with customers and suppliers. 

In 2024–2025, we strengthened these partnerships with brands 
such as Scania, Mercedes, Volvo, and Thermo King, integrating sus-
tainability criteria into shared processes and raising quality and sa-
fety standards across a demanding and regulated value chain.

 CUSTOMER SATISFACTION SCORE OF 4,4 OUT OF 5 
(BIANNUAL ASSESSMENT)

ACCEPTED COMPLAINTS RATE OF  JUST 0,05 %

AVERAGE RELATIONSHIP WITH KEY SUPPLIERS IS CLOSE TO 20 
YEARS

VALUE CHAIN EMISSIONS OF 0,059 kg CO2e/tkm —APPROXIMA-
TELY 34 % BELOW THE SECTOR AVERAGE (GLEC)

RECOGNITION BY ACCREDITED THIRD PARTIES: SQAS 90%, IFS 
LOGISTICS 100%, ECOVADIS BRONZE.

2025 HIGHLIGHTS

OUR CLIENTS ARE OUR DESTINATION AND OUR 
SUPPLIERS OUR PARTNERS ALONG THE WAY,  
SUSTAINED BY RELATIONSHIPS BUILT ON TRUST, 
TRANSPARENCY, AND COMMITMENT.
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SUSTAINABILITY REPORT 
2023

SUSTAINABILITY REPORT 
2024–2025
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This brochure presents a summary of the key themes and results from Bro-
liveira’s 2024–2025 Sustainability Report, published in 2026. 

The indicators and results presented reflect the company’s performance 
during 2025.

For a more detailed review, please explore the full reports via the QR Codes 
below.

“When we look back on our journey, one thing stands out above all 
else: this is a company built by people and partnerships that have 
truly made a difference. It is the people who have been with us and 
continue to be with us who give meaning to our work and who create 
the value, including the sentimental value, that defines Broliveira”.


